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Natural Personal
Care Products Gain Visibility
LONDON—An increasing number of innovative natural and

organic products are being launched by cosmelic manufacturers

o meet burgeoning consumer demand for ethical and natural
cosmelics, according to Organic Monitor (OrganicMonitor.com).
The market resarch firm sees sales in the natural and organic
sector of the North American cosmelics and folefies industry
growing ot 20 percent annually; market share should expand
from 8 percentin 2007 to 15 percent n the coming years,
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deliver active ingredients that adhere to the skin. The company cited studies in which the effectiveness of salicylic acid was
strongly enhanced” when the agent was delivered using Twincrafts technology. The company collaborated with Salvona

Technologies, which has developed several advanced controlled delivery systems based on nanofechnologies.

10 INSIDE COSMECEUTICALS + OCTORER/NOVEMBER 07



